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GAMING /| WEB3 /| TECHNOLOGY

ABOUT THE CREATOR

Content creator and art director

Where your

bI'CI N d e & Te I'S y. with experience in advertising,
gaming and Web3. Combining

Th e g O m e . creativity and brand strategy to

showcase games and tools for
Portuguese-speaking

Guides, reviews and discoveries in i
audiences.

gaming, Web3 and technology.

Bio based on the creator's resume. Cover artwork combines the channel portrait and logo.
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https://www.youtube.com/@c4lmont
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C4ALMONT MEDIA KIT / 2026

OUR

Audience

Q 88.3% Ages 25-44 S 88.0% Brazil

of viewers with age data reported by YouTube of views over the last 90 days

THE CHANNEL AT A GLANCE

2 2,790 337.5K o] 272

SUBSCRIBERS LIFETIME VIEWS PUBLIC VIDEOS

90 DAYS 19,067 views 303 watch hours +74 net subscribers

IN THIS PERIOD: 14,014 VIDEO VIEWS / 5,021 SHORTS VIEWS

Source: YouTube / Analytics via vidlQ, retrieved Oct 23, 2026. Period: Jul 25-Oct 22, 2026. Lifetime views: 337,488. Watch hours: 18,168 min / 60. Net subscribers: 121 gained - 47 lost. Age: 25-34 plus 35-44, among viewers with available demographic data.
Brazil: 16,774 / 19,067 views.
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https://www.youtube.com/@c4lmont
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C4LMONT

-
CRIE JOGOS COM

INTELIGENCIA
ARTIFICIAL.

— PAGANDO

+R$10.000

GANHE TOKENS $CROSS D

Al & CREATION

Creating games
with Alin Verse 8

9.729 views

Feb 19, 2026 WATCH >

MEDIA KIT / 2026

FROM THE CHANNEL

Featured content

QO VSPhone

COMOSUBIRO [
NIVELDO GAME ' * 4"

24H/70N
NA NUVEM

TOOLS NEW GAMES

VSPhone: Plant Garden:

a beginner's guide first impressions

7,725 views 2,120 views

Apr 12, 2026 WATCH > Oct 13, 2026 WATCH >

Original Portuguese-language thumbnails with clickable links and English topic summaries. Lifetime video views, retrieved Oct 23, 2026 via vidlQ. Editorial examples; not channel averages or sponsored campaign results.
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https://www.youtube.com/@c4lmont
https://www.youtube.com/watch?v=XtgCQUQJOls
https://www.youtube.com/watch?v=TL9q4QqKUvc
https://www.youtube.com/watch?v=BuYb05z090Q

11111
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WORK WITH C4LMONT

MEDIA KIT / 2026

Partnership formarts

For games, Web3 platforms,

@ 01

Video integration

Introduce your brand within a channel video,
with a relevant demonstration and a call to
action.

YOUTUBE.COM/@C4LMONT

tools and technology for players and creators.

"

Dedicated video

A video focused on your game, product or
tool: an introduction, tutorial or hands-on
experience.

LET'S BUILD OUR NEXT PARTNERSHIP

calmontlive@gmail.com

Scope, timeline, deliverables and pricing tailored to your brief.

’_’_D 03

Campaign series

A mix of videos and Shorts to support
launches, updates or brand initiatives.

OCTOBER 2026
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https://www.youtube.com/@c4lmont
mailto:calmontlive@gmail.com

